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FERRARI'S GAP TO THE ULTIMATE QUALIFYING PACE, 2018 v 2019
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2. Scuderia Ferrari
Maranello, Italy (New York Stock Exchange Listing)
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Scuder™ Ferrari

SPONSOR

TITLE PARTNER
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With an amount.of 69,2% . (
higher.to his rival , inthe =~ // N
2018'it hasiinvested on a TOTAL TEAM SPONSORSHIP 2009-2018
technological and innovative. |
partnership with Philip Morris
International

LED Total sponsorship
2009-2018

Ferrari $2,089.1m
MclLaren $1,234.5m
Red Bull Racing $972.6m
Mercedes/Brawn $944.9m
Renault/Lotus $777.0m
Williams $701.3m

’

Sauber/BMW $459.5m
Force India $355.8m
Toro Rosso $278.m
Haas $92.6m
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A Transivimative ParthersShie

« Scuderia Ferrari is the ideal partner for Mission
Winnow because of the team’s passion for innovation
and drive to constantly improve in the quest for victory»

CEO PMI

FOCUS ON DETAILS

CUTTING-EDGE SOLUTIONS

DEDICATION & DILIGENCE

SCIENTIFIC & ENGINEERING
EXCELLENCE

ABSOLUTE COMMITMENT

CONSTANTLY IMPROVING




FERRARI SF90 e

65° racing car presented during the 2019 Formula One World
Championship: one of the first car with the new brand name
Mission Winnow; it was criticized of indirect promoting tobacco
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FERRARI SF1000 -
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66° racing car presented during the 2020 Formula One World .
Championship in honour of the thousandth departure of the .
team;. also this car follows the same sort of the previous one '
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D NO TOBACCO INDIRECT
SPONSORSHIP

Is nothing new in the Formula 1 using AVERAGE ANNUAL

tobacco brands name (mostly from CONTRIBUTE O

1968 to 2007) and it is used by i 350 MILLIONS OF
different racing auto and moto team . DOLLARS










